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From the Desk of the CEO
Dear CALED Members 
and Friends,

As we reach the halfway 
mark for 2014, I thought this 
was a good time to reflect 
on CALED’s mission and 
share with you what we have 
been working on to support 
our members and promote 
the value of economic 
development. 

I believe our mission consists of two different, but equally im-
portant parts – 1) Providing resources and education to economic 
development practitioners and 2) Serving as the voice for eco-
nomic development through advocacy, promoting its value, and 
educating leaders. We had many successes furthering these goals. 
While I am only sharing a few of those successes below, please 
feel free to contact me, any of the CALED staff, or leadership to 
learn more about how we are working for you.

Providing Resources & Education
We kicked this year off with a new member service – monthly 
webinars/conference calls on different economic development 
topics. These got off to a shaky start, but I am pleased to say 
the attendance and the program content is improving with each 
training. These are free to CALED members and I hope you find 
them to be a valuable professional development opportunity and 
take advantage of them.

We also announced our three Regional Ambassadors early this 
year. This is part of a new program to bring economic develop-
ment training to different regions in the state. You can learn more 
about the program and ambassadors in this issue of California’s 
Economic Development Journal.

On another note, this year’s annual conference Taking Care of 
Business was one of the most successful, engaging, and well-re-
ceived that we have had in some time. During the conference I an-
nounced that our partners, the Council of Development Finance 
Agencies and Fresno State University, have created an Intro to 
Economic Development Finance course that will be offered this 

July. This is an excellent opportunity for members to learn about 
different project financing tools and their practical uses.

Serving As the Voice of Economic Development
There are different tasks that go into fulfilling this goal. The 
most obvious action is to engage in state-level advocacy. Each 
year, CALED’s Board of Director’s adopts legislative priorities 
to focus our advocacy efforts, and then charges our Legislative 
Action Committee to monitor legislation impacting economic 
development. The LAC meets monthly and is currently tracking 
more than fifty pieces of legislation. We are strategic in taking 
positions on legislation so we can really make a difference.

Also, the team at the Governor’s Office of Business and Economic 
Development has been a good partner to us by supporting our 
annual conference, joining us in assisting members, and taking 
time to meet with CALED staff on statewide economic devel-
opment issues.

As you read in my last letter, we are also working on specific 
issues like the Community Development Block Grant program 
for non-entitlement communities. We realize communities with 
smaller populations have unique challenges and are in the pro-
cess of creating a communication platform for professionals from 
these communities to share problems, solutions, and successes.

Finally, this summer, we will release a new customized tool to 
help local governments and non-profits address specific econom-
ic development needs and build momentum for local prosperity. 
It is our Local Economic Advisory Program (LEAP). 

Overall, the year is off to a great start. It is difficult to share all of 
the things we are working on, but if you are interested in learning 
more, please contact me or any of the CALED staff. 

We are at your service!

Gurbax Sahota 
President/CEO




